WHY DOES THE FILIM COMNMN ECTION HAVE A SOCIAL MEDIA QCOURSE?
There are two types of students: those that succeed and thoze that don't.

One ofthe main reasons students succeed & because they understand the importance of industry connections

[al=o known &= networkine. )

Locial Media will help vou grow vour connections—IF vou follbw thie course and do the work.

AND THAT'S WHY THE FILM CONNECTION HAS ASOCIAL MEDLA COURSEI

50, TELL ME A LITTLE BIT ABOUT THE 50OCIAL MEDIA COURSE

There are six majorcomponents to our Social Media Course plus some bonus materiak fyouare so inclined

land if wou're not, ask yourself, “Am | daing all | can to succeed 7

YOUR STUDENT '"WEBEITE: Your student website isvour portal to the Film Connection and the workd. it will

allow you to:

¢+ find course curriculum materials;

* interact with Student Services;

+ market vourself to the warld;

+ beinvited to special student only seminars;
¢ displayvour resume and portfolio;

+ find jobs and awhaole kbt more.

1. FACEBOOK: The most popular socal maedia stte.  skewsyoung demographically. Guess who your primary
audienca E?Y Parfact! [Qne ofour mantors gat= more than half of he bieine=s from hE Facebook pasa )

2. G00ELE+ [MAPS, CIRCLES AND HANGOUTS|: Notnearly as popular [yet] as Facabook. wWe're aoine to =a that
toour advantase by aatt ing you Imeobkiad during It= 2ar by stagas =0 that by the time youfinkh wour course you
can bacoma a Gooabe+=tar. Inthe maantima, §you follow our strates ks, Gooala willdrive a kot of potential
clientand cLEtomears to you.

3. LINKEDIM: Thi==he Eall about connecting with professionak. oftan lgnored, Linkadin 1= fairly aazy to conquear
[comparad to the cthar=oclal medi sites]. Setupoorractly, Linkedin alone has the potental to bring In tewo or
thraa job opportunities a month for you,

4. TWMTTER: Thare are a lotofthings Twitter doesm'twork for, and =ome thinss tdoes. Calebritles [movies, muskc
andzpors] Eone ared whara Twttter weor b= vary weell. Wa'llzhowe wou howe to rize abowe the clutter and aat wour
Twaets heard.

5 YOUTUBE: YouTube E whara the neat “owernight™ sareations ast discowarad. 1t's howw wou can braak intothe big
tima. ‘wa're aolna to showe you the bostway to =etup andwork your YouTube acoount.

6. OPTIONALSTUFF: PInterest, Imstagram, forums, blog commants, revkews, and more,




WHAT IF FIM HAVING TROUBLE SETTING UP ALL THIS?

Thi course s designied to be selftausht. Mow, we knowthat to Some ofvou all the social media stuff will be
ey, Toothers, it will just mean paving attention until vou et it. But there will be someof vou that are going
to beseverely challenged with oursocial media course. Here's where realitysetsin. Let me repeat, thi
coursk & desiened to be sef-tausht. It's a bonus to our regular curriculum and & offered 2= such. This means
we aren’t going to hald vour hand, or personally walk vou through things step by step. Conversely, it doesn't
mean we're going to thmow wou to the wolves. wou are stuck and thinkingof throwing yvour computeroffthe
nearest bridee, pmail usand we'lltry to help.

However, thisshould be your last resort. Lfe & going to be full of challenges. The best way vou can prepare
vourself to besuccessful inthe face of these challenges isto lkam how to Sobve problems on your own. Say for
instance, vou're having trouble Setting up vour Facebook account or Facebook Page.

Here arg 5ome Solutions to try before vou think of contacting us:

+ Google "Howto Setup a Facebook Account” or "How to Setup a Facebook Page”

¢+ GparchYouTube for "Howto Setup a Facebook Account™ or "How to SBtup a Facebook Paze”

+ Goto Facebook.com and see what their help guides have to say

+ Azk afriend who's a Facebook wiz to help vou

« Gotofivprroomand search forsomeone to "Setup aFacebook Paze ™ They will chaze you 55 to
Setup vour Facebook paze. Fiverr has people who will SEtup vourYouTube, Twitter, Gooele, Linkedin
accounts for wou & wellfor 56 pach. Heally, vou'll find one personwhe'll do all of them for wou.
Make Surk vou 2Bt Someone who & well reviewed, do notgive out any confidential infarmation, AND
RAAKE SURE YOU CHANGE YOUR PASSWORDS IMMEDIATELY afterthey finish. DO NOT EVER LET
ANTYONE ELSE LOGIN TO, OR SETUP, YOUR STUDENT WEBSITE.

Turning in Assignments for This Course

dent Services Porlal

Aesenments forthe course are turned inonling inwour Student Services portal. To do
this, login, hoverover "Assignments” and o to "Sodal Media Marketing.” ST

jaaka Orgiramiog Fropes




To turnin your completed assignment, dick "Turnin this assignment” under the

Lesson 3
assignment’s title. This will bring up the *Turnin Assignment” form, where you can

enter your work into the text editor and optionally upload a file. You can save your
work for future completion {without turning it in] by clicking the save button. To submit your work for a grade,

you must check the "Complete” checkbox next to the "Save" button, then click "Save". Your work will not be
viewable by Instructors unless the "Complete” checkbox Is checkad.
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Adding Links

Our Social Media Marketing course requires you bo submit links with your assignments. Select a Link Category,
enter a Link URL, and any notes about the link.

Add Links

Twdtter E|hlr.p:.' v, bwdtter com/ my My Twitter Profile
Linkedin 3 hitkp: !/ wewrer inkedin. com/midy Linkedin Praofils

[ [ Ty

o

You cannot make further changes to an assignment once it is submitted, so be sure to have everything
complete before clicking the “Tum in Assignment™ button.

Viewing Your Grade

Once your assignment is graded, you will receive an e-mail notifying you of the grade, | esson 2
with a link to view it on your Student Services Portal. You can als o navigate to the

Assignments page for the course, and view your grade in the Assignments list. Your Grade: A

Click “Wiew Details” to view any instructor notes or suggestions. View Details



Cruda: &

Excollant sork!

YOURSELF Ciracled by: hhazalam

Dt Goracled: 3003-10-01 13:33:4F
Dt Sohaitted: 1001-07-3%

LinkedIn, Facebook, YouTube, Twitter, e Google+ all display information about
you. Before you begin setting up any of these, you should get all your
information ready. That way, you can just cut and paste as needed when you setup your profiles. It will make
the whaole process a lot easier. Before you start your Facebook page, your Linkedin page, etc. etc. take a look
at pages of people you admire and respect. See what kind of information they used. Put together your own
version. And remember, Facebook is a different audience than Linkedin, etc. so target your information

accordingly.




FILM CONNECTION SOCIAL MEDIA COURSE | LESSON 01

The purpose of this lesson is to familiarize you with your student website and help you find your way around
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When you first sign up for our program, you will receive an e-mail with the login T —.

information for your student site. [fyou did not receive this, get intouch with

Student Services and we will configure your account right away. The following

Fleas sris: yoar sy infcrmakbion:

quick-start guide is intended to fill you in on some of the basic features of your

L marer
Pl

Student Services Portal.

The first step in establishing your RRF Student Site is setting up your front page content, which indudes your
name, picture, contact information, location, and a short biography.

Step 1: Uploading a Profile Photo mm“’:ﬂm

Your profile photo will be displayed in our Student Directory, and on the main

page of your Student Site. You should always pick a photo that best N 0
represents yourself and your branding. To upload a new profile photo, go to

the Main Page [/ Bio section of the Student Site Admin. In the General
Information portion, you will see your existing Profile Photo (or a No Image
Available placeholder), with a link beneath it that says "Change Picture.” Click
this to display the “Browse" or “Choose File” butbon (depending on your
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browser), and browse for the picture on your computer

Step 2: General Information
General information is where you will enter your Location, Age/Sex, Mentor, and other information that will be
displayed onthe front page of your Profile and in our Student Listings.

Step 3: Blo

Tell your visitors a little about yourself with a 4-5 paragraph bio. You may want to cover your education and
work history, interests and hobbies {if relevant), what you like best about your major, and more. Bear in mind
your goal of selling yourself to your audience, so keep this information clean and relevant!

Step &: Contact Information



Mext, you'll want to enter your Contact Information. Your E-Mail address will be used for the “Contact” form
on your site, allowing visitors to get intouch with you without displaying your e-mail address. You can also
enter your Facebook, Twitter, and Linkedin information, and we'll automatically place links to your profiles on
your site.

I Blog

Your student site features a blog to share your experiences and tell your visitors a little more about yoursealf.

Just click on Blog on the top navigation menu of the Student Site Admin to get to the Blog management
saction.

Adding a Post Elog
To add a post, go to the Blog section of the Student Site Admin and click "Add Post.” This
will bring you to the Add Blog Post form.

il el

Add Bl Pest

Tite Halio ‘Wesld

Simply enter the title and body of your blog post. You can also insert YouTube videos and images by clicking on
the appropriate buttons inthe bottom row of the editor's toolbar. Once you are done, click “Submit.” This will
save your post and bring you to the Edit Post form, where you can make further changes or submit the entry to
Twitter and Facebook.

Your student website also features a basic URL shortener to help make it easier to build links to your student
website. In the "Main Page / Bio" tab of your student website, you will see the full URL to your profile, as well
as a shortened version. You can also obtain URLs for individual blog posts by Editing a post in the "Blog” tab.

Profile Page:

Your URL: http://students.recordineconnection.com/losan
Your Short URL: http://rfedu.net/1
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Shortlink: http: Hrrfﬂdu_mtﬂ.r'lﬂ '

All blog entries made on Twitter or Facebook will automatically use your shortened URLs.

Tao view the entire Student Site Manual, click here.




CHOOSINGYOUR BRAND...CAREFLLLY

“What & a Brand? Think Apple. Think Samsung. Think 5teven Spielberg. Think Codplay. You pretty much
k.now what you're moing to g6t before wou spend vour money.

“Why are we bringing thizs up now? Because vou'll soon be setting up a bt of social mediaaccounts that all
require a w=ernamef beinfidentity and vou will want to use your Brand name forthese [trust me, it's important
to wE=e vour brand name for these )

%o what iza good Brand name? First, it shoukd be something that & unique—if someone else izalready using
that name vou need to find something else. For esample if vour name is John Smith, |'woukdn't adviEevou
trying to use vour name & vour Band—about the best vou'll be able to do woul be something like
JohnEmithl2587. 5o instead of thi, vou could come up with something like Sliced Fineapple Prodwctions.
tecondly, vour Brand shoul identify vou somehow—it should be something that fits. In mycaze, I'm from
Hawaii, 50 Sliced Pineapple Productions fits.

One good way to checkto see ifvour idea forvour Brand isavailableis to do the follbwing:

G0 to wenw gooele.com and search farthe Brand vou have in mind. If there aren’t any matching
results, then vou are probably all right. But don’t jump the gun.

Mest go to Gobaddy.com and search forvour Brand &= a newdomain. If it's available, and vou like the
name, then vou've just found vour Brand. We highly recommend that # vour Brand & available aza
domain, especially 2= a com, that vou buy it RIGHT MO, It will cost wou about 51 a month [pavable
annualby —the default selection in GoDaddy & five wvears, but wou can change thie to one year.. . just
make sure wou put wourdomain on automatic renewal so0 you don’t et yourdomain name lapse. )

Here's the best part about buying a domain name. Ifyou do, using this GoDaddy.com link, then we’ll
show help vou setup what & known &= a2 201 redirect and gues= what? Instead of telling people to viit
vour site at students filmeconnection.comflosanselesfjohnsmith, ortiny url http S rfedu. net 1196, wau
cansend them to UrBrandiame.com. Which one will impress?

One la=t thought to leave vou with. Brande are a little bit liketattoos. You don't want to be like the guy wha
tattoos hisgirfriend’s name on his chest, onlyto break up with her. Fecal Dungheap might sound like agood
Band name today, but inten vears" time?

Assiznment 2:
"What did you choose for your Brand name?
Did you buy the matching domain name?d YES__ NO_

If not, why not?




FILM CONNECTION SOCIAL MEDIA COURSE | LESSON 03

IT'S TIME FOR FACEBOOK

Let's be clear here, when we talk about Facebook for the purposes of this course, we're talking about
Facebook PAGES, not Profiles. Can'ttell them apart? Pages get likes, Profiles get friends. fyou don't already
have a Facebook Profile, you need to create one (see Facebook Study Guide 1.) Once vou have your Facebook
Profile, you're ready to start the practical part of this lesson on Facebook PAGES.

Under Facebook terms of service, you are only allowed OME Facebook Profile. 'We all know people who have
multiple Facebook Profiles. Don't be one of them. Facebook is starting to go after these people; why risk
having all your work taken down because you violated their terms of service? This is where Facebook Pages
comes in. Your Facebook Profile allows you to have multiple Facebook Pages. And guess what, Facebook
Pages are geared for business. Perfect! You've got lots of choices as there are many different types of Pages
you can choose from. We kind of like these three, but there are other options that may appeal to you more:
company pages and entertainment pages being the bwo obvious choices. Here's the catch. Only build a
second, third, fourth Facebook Page is you are going to be able to maintain it, keep adding content to it, and
use them for different facets of yvour marketing efforts. Otherwise, just stick with one Facebook Page and
work it hard.

Profile

Local Page il Artist Page jlBrand Page

Before we get started with your Facebook lesson, remember these points:

The point of Facebook is to interact with your community that's already hanging out there. So don't turn off
wall posts or comments on your page. You want this interaction every time a user interacts with your page-
that interaction gets in front of that user's network, spreading your reach. And that's the whole point of
Facebook. That leads us to:

YOUR GOAL ON FACEBOOK: |s to post engaging content that gets people commenting abo ut it on your

Facebook Page. The more engagement, the better.

YOUR LESSOM: Read all three of these and then create your Facebook Page. Guide 1, Guide 2, Guide 3

ASSIGNMENT 3: Like Recording Connection. Like Film Connection. Add a comment to an article on MIMO.




GOOGLE

When it comes to the Internet, Google is the King of Search. It totally dominates all other search engines
combined with a market share around 80%. However, when it comes to Social Media, Google has a tendency
to throw things up against the wall to see which ones stick. We recommend you concentrate on the fol lowing
four areas of Google social media.

Grall and Google Profile. This is the starting block. ¥ou will absol utely need this to take part in many of the
online offerings that will be available throughout your Film Connection course. ¥YOU SHOULD WSE YOUR
GMAIL ACCOUNT TO SIGN UP FOR FACEBOOK (if you don't already have a personal profile,) TWITTER,
LINKEDIN, ALL THINGS GOOGLE+, AND YOUR YOUTUBE ACCOUNT.)

Googlet+ While still important, Google + has lost a little of its luster from a year or so ago when it was being

trumpeted as Google's Social Media Platform.
Google Circles. This is Google's version of Facebook Groups.

Google Hangouts. This is a really cool feature of Google s ocial media that really doesn't have a Facebook
equivalent. Essentially, Google Hangouts is a platform for conducting webinars which then get automatically

posted to YouTube.

We offer your Google Social Media training in bwo formats: written .pdf files or PowerPoint files with audio.
There are 15 lessons in all, many of which deal with other aspects of Google social media than the four listed
above. Gothrough them all and decide for yourself if any of the additional Google socdial media "parts”

resonate with yvou.

# Table of Contents

s PDFs
* PowerPoint

Asslgnment 4: Set up your Gmiail and Gooele Profile. Start exploring groups to join and hangouts to view.

10



TWITTER

Twitter is Social Media for those of few words. It's sort of like the old Hollywood pitch line of being able to tell
a studio what your movie was about in 25 words or less. With Twitter you get 140 characters. [Acoording to
Google, the average wordin English has 4.5 characters, so Twitter gives you approximately 30 words bo make

your pitch.)

Twitter has a couple of things going for it from your perspective. First, it's entertainment-centric. Music,
mowvies and sports predominate. Thisis right where you want to be. Second, it's the easiest of the social
miedia to setup, figure out and use.

5o, let's get started with your Twitter Course.

#  Twitter Setup | PDF|
¢ Video 1-Twitter Basics [mpd] [mov]
s Video 2 — Twitter for Business [mpd] [mov]

GOAL: Lots of followers. Get your bweets re-bweeted.

ASSIGNMENT 5: Follow Recording Connection. Follow Film Connection.

11



FILM CONNECTION SOCIAL MEDIA COURSE | LESSON 06

LIMNKEDIMN

Of all the Social Media, Linkedln is the least social. It's not a place to hangout, or to notify friends where you're
going to grab lunch. It's for business professionals. That means it's perfect for growing your business.

Your LinkedIn lesson consists of five separate .pdf files. Get started and get linked.

GOAL: Concentrate on linking up with potential clients—people who can hire or recommend you—rather than
with your peers ([competition).




STUDENT SITE REVISITED

Congratulations for coming this far. You're in the home stretch as far as setting things up to connect with the
world via Social Media. What you need to do next is to take these separate Social Media accounts and connect

them all via your student website.
Hooking Up Google, Facebook, Linked In, Twitter to your Student Website
PUTTIMNG IT ALL TOGETHER

Mow that you have everything connected to your Student Website it's time to start marketing yourself through
Social Media. Some of you are no doubt apprehensive, others of you are likely chomping at the bit to get
started, and the rest of you fall somewhere in between.

Before you start randomily posting stuff, you'll want to develop a strategy. Here are some useful guides to help

you do just that. Once you've read them all, we invite you to “go forit.”
Ifyou are worried about what the heck am | going to write about—here’s a great guide:

« Finding Content |deas

Here are two great puides on how to use your various Social Media Accounts:

# Definitive Guide to Social Marketing

# Practical Guide to Social Media Marketing

Finally, here's a short report on some campaigns that have worked:

#  Some Social Media Campaign Ideas

ASSIGNMENT 7: Do something right now in Facebook, Twitter, Google + and LinkedIn. These can be posts,
friend invites, comments, etc. Don't just sit there, do something,.

13



BLOGGING

There's a 300 pound gorilla sitting right in front of you that we have yet to mention. Used correctly, it is the
most powerful weapon inyour Social Media arsenal. Meglect it and all your other social media activities will be
diluted. Just what is this behemath? It's the blog that comes with your Student Website.

Let me explain. Your Student Website contains your profile and places to put media, resumes, reference
letters, turn in assignments, etc. All of that's great but for the most part falls under the category of a static
website. In and of itself, it's not going to be powerful enough to catch the attention of Google (and the greater
public.) That's where the blog comes in. A blog is what is known as a dynamic website. I you utilize your
blog, in conjunction with your social media, and go about it relentlessly and diligently, great things can happen.
If you ignore working on your blog and shine on social media assignments you will most likely end up sitting

around waiting for the phone toring. I1t's up to you.

The great thing about blogging is that you are in control. You are not limited to 140 characters. You can
embed links and photos and videos and audios in your blog post. This is where people can find out whao you
really are (5o make sure you go about things from a professional perspective.) This is where you get to express
yourself to the fullest. One otherthought: Facebook, Twitter, Google, Linkedin are all great—right now. But
who's to say that any of them won't become MySpace inbwo years? Your blog is yours, and if you book our
advice and bought your Brand Mame as a Domain Mame and are redirecting this URL to your Student Website,
you have something that will never go out of style. You can simply adjust it to your own likings d own the road
without having to start all over. This control, especially when it comes to owning your own domain name, is
essential because it means everything you do from now onis building online equity for you, it's growing your
brand. So, if you've already started tweeting, and posting on Facebook and connecting with Groups and

Circles and are willing to throw blogging into the mix? Just imagine where you'll ba in a couple of years IF YO LU
0D THE WORK.

Here are a few basic blogging tips.

1. 'Write and post three times a week minimum. At least 200 words per post (half a page.)
2. Indude at least one photo with every post. This Is extremely Important. You can find lots of places to
get royalty free images at http//en.wikipedia.org/wiki/Wikipedia:Public_ domain_image resources

3. W appropriate, embed a YouTube video in your post.

4, Make sure you connect it to your Facebook and Twitter accounts. [This should be automatic if you set
things up comrectly in the previous lesson. )

5. Grow your blog readership by commenting on other blogs that pertain to your niche. Make sure your
comments are intelligent, relate to the article you're commenting on, and offer some additional
thought or information not already covered. [And make sure that the comment links back to you—
sometimes you can link within a comment, more often your login ID that lets you commient on a
particular blog is your link.)

14



6. Make sure that what you post in your blog is ORIGIMAL COMTENT. Don't go cutting and pasting other
peopla’s stuff in your blog. 1f you grab quotes or an idea from somewhere else, make sure you give

them a credit by linking to them.

ASSIGNMENT 8: Write two to three blog posts this week. Each post should be at least 200 words (half a page).
You should think about topics that you will be able to write about that are informative, interesting, and easy

to write about. Tell a story, use anecdotes, have fun.

15




YOUTUBE

If someone told me | had to choose just two of the social media platforms we've discussed so far and could niot
use any of the others, my first choice would be a blog, my second choice would be YouTube. In terms of

overall traffic the top three websites in the world are:

1. Google
2. Facebook
3. YouTube

You do not want to ignore YouTube. As previously mentioned, it's where new music acts and independent TV
series and movies are found. It's launched the careers of numerous musicians, actors, music producers,

filmmakers.

Mow some of you are probably saying, | dor't have the equipment to make videos. Really? Do you have a
smart phone? Guess what, it can shoot decent video. YouTube lets you make simple edits online. But for

those of you who want the capability to be a bit fancier we offer the following resource guide.

YVideo Resources Download Link

Yaour first skep is to create a video. It doesn’t have to be anything fancy. It could be a simple introduction of
you and what you do that can play bo greet people when they come to your Student Website or Facebook

page.

Your next step is to go to YouTube.com and setup your YouTube Channel. It's fairly basic at first glance, and
I'm not going to go into great detail here as there are plenty of online tutarials if you need help with basic
YouTube setup. [Or get someone from fiverr.com bo help.) Once you've finished and uploaded your first
video, there are several things you'll want to do.

ASSIGNMENT 9:

¢ Connect Your YouTube Channel to Your Student Site by entering your YouTube Channel IDin the
appropriate field of your Main Page / Bio admin page

# Connect Your YouTube Channel to Your Googlet+, Farebook and Twitter acoo unts

¢ Read and study how to optimize your YouTube Channel and Videos to get best results

¢ Read and study how to create Calls-To-Acti on using Annotations

# Subcribe to Recording Connection channel

# Like avideo on Recording Connection channel

16



MO A HAT 2

By now, viou have averitable arsenalof social media “weapons’ at vourdisposal. Now it'stime tostant w=ing
them. Mow here’s the thing, vou may find that some social media platforms resonate better with vou than
others. That's fine. Gowiththe flow. Itisbetter to be prolific and ifformative on two or three social media
platfarmsthan it istogo through the motions on all sis that we've presemted. Just remember, the more places

vou participate in, the more opportunities that can come vour way.

Forthose of vou who crave more, we have agreat lesson on Pinterest. Thi & exstracredit. Ako, hereare

somethoughts onotherthings voucould bedoing to incresse vour Internet presence and wisibility:

+ Commentonother peoples blogs fwith linkto vour Student Website. )

+ Farticipate in relevant forum diecumsions [with link to vour Student Website. )

* Post reviews [with link to vour Student Websitewher posible.)

+ Checkout MySpace. It's re-lBunched with afocus on music and entertainment.
¢+ Check out vour mentor's social media. Mavbe he needs help withit?

'"WEEKLY ASSIGNMEN TS FROM HERE OM [Recommended daily dosage)

+ 1Bke postaday

+ 2Z=tand alone Facebook posts aday

* ?stand alone Tweets a day

+ 1YouTube attivity aday [post, comment, favorite, share)
+ 1LlinkedInactivity aday [join gmups, invite people)

* 1aGoogle + activity aday [join circles, post comments)

In addition, vou shoul be growing vour networks. Add fans, followers, and subscrbers and joingmups,
circles, placeson Facebook, Twitter, LinkedIn, YouTube, Googlet on a daily basis.

IF¥OU AREN'T SPEMDING AN HOUR A DAY OM THIS STUFF, YOU'REMNOT GOING T O WA KE IT.

INCENTIVE: Turninginyour homework, complete with links viavour Student Website, on a weekly basis
allows us to build linksto vour posts, comments and activity. This, inturn, will help vou gain traction and
standing in the search engines. Thi is powerful stuff and only available while vou are a student, so make the

most of it.

Throughoutthe Film Connedion couse, we've stressed the importance of connections. Sodal Mediais no
different. Considerthis: you have access to a network of connections rightin front of you. By this | mean
all the other Film Connection students—they are all accessible through your StudentWebsite. So interact
with each other. Learn from each other. Help each other. Promote each other. Thatway, everybody wins,

including you.
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FINAL THOUGHT: By now, you've developed some great social media sites that you can refer people to. List
them on your business card, your email signature. Post ads on www.craigslist.org and other sites for your

services. [Don't forget to scan Craigslist and other sites daily to see if there are any gigs worth going after.)

Here's a few Ideas that may get your soclal media writing started:

Attend an event — Integrate all social media accounts around the event. Forinstance ifit was a movie release
— blog about it, or write a review about it. Tweet it, post it on Facebook, to your Googlet, and host a hangout

ahout it.

Create a forum In Google hangouts - Bring up an issue, something that people have opinions about, a topic of
conversation. Take a stance and invite a group to discuss it on Google hangouts. Write a blog post. Promote
the event through social media. Host the hang out and then fol low up directly afterwands with comments and
review of the hang out. Get your fellow students invaolved; collaborate with other students to be part of the

hangout.

Create a video tutorial — You may have viewed some of the Recording Connection's video tutorials—Film
Connection tutorials coming soon. [If you haven't yvet, you should.) YouTube and social media users love
informative tutorials. Create your own. It can be something simple. Some tip or trick you've learned.

Interview someone In the biz — Create a video, audio file or blog post in interview format of you interviewing
someone in the business — then post it on your various social media sites. Original content and information will
gain you the most followers. Seek out a filmmaker, one of your mentors, ateacher, a retired business
professional or a new graduate who landed a great new job. Pick their brain. Create an inberview with well

thought out questions sao it flows and is not hard to edit.

Research and post — Again, posting original content to your social media sites will get you the most response,
comments and followers. Pick a topic, like equipment. Do some research on the history of microphones, or a
certain micro phone type — post what you find with cool photos. Pick a new topic or new piece of equipment
each week. If you happen to have your own experience working with different brands of equipment — for
instance brands of microphone — do an informative comparison of both brands. This can be done on video or
in a blog post. Then of course, bweet, Facebook, create a hangout forum to present your findings.

Ask your followers for feedback — One way to get more response from your followers is bo ask for it. Post
questions and ask people to respond. People love to give their opinions on their field of expertise or interest.
Build followers who love what you love and engage them. Again pick a well-researched bo pic — equipment,

trends, new artist releases, coal filmmaking techniques.

This concludes your Social Media Marketing Course.

Cnce you turn in your assignments for lesson ten of the Social Media Marketing Course, the Job Board and
Stay Connected Curriculum are unlocked. Student Services should be intouch with you within a day or two.
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